CITY OF HOLLYWOOD, FLORIDA
INTER-OFFICE MEMORANDUM
PLANNING AND DEVELOPMENT SERVICES

DATE: July 14, 2011 FILE: 11-D-31
TO: Planning & Development Board

VIA: Andria Wingett, Planning Managez@—”

FROM: Elizabeth Chang, Planning & Development Services Administrator (Q/

SUBJECT: Meital 3, LLC requests Design review for murals at 1915 N. Ocean Drive.

BACKGROUND

The murals were added to the building without proper approvals and the applicant received a
Notice of Violation from Code Enforcement in December 2010. Consequently, the Violation was
brought to Special Magistrate the following May and the applicant agreed to comply through a
Stipulated Agreement to obtain any necessary permils and/or Variances or remove the murals by
Octaober 1, 2011. Additionally, the applicant received another violation for a neon sign on the west
wall. While the applicant has applied for a permit for this sign, it has not been approved and
contains prohibited content.

REQUEST

The applicant is requesting Design approval for murals located at 1915 N. Ocean Drive. The
property is located in Central Beach at the southeast corner of N. Ocean Drive (A1A) and
Oklahoma Street. It is located in an area of older hotels and motels in Central Beach.
Furthermore, it is located in the Beach Resort Commercial District (BRT-25-C) and is
surrounded by properties of similar size and styte. The murals include a beach scene with palm
frees, flamingos, and commercial content (motel name and phone number). (Attachment A} The
pictorial images are considered to be murals and the commercial content separate signs.
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Information provided by the consultant states the mural facing Oklahoma Street (north) is
approximately 340 sq ft, including the commercial content which is approximately 22 sq ft. Facing
N. Ocean Drive (west), the mural is approximately 475 sq ft, which contains approximately 30 sq ft
of commercial content. While there is no size limit for a mural, signage is limited to one wall sign
per street frontage. Permitted signage for the property is limited to 25 sq ft for each building face
and should only contain the business name. Existing signage would meet the required dimensions
if the phone number was removed.

Design of the murals helps distinguish the building and maintain recognition on the beach. The
request before the Board is for Design of the murals only. Currently, the existing signage is the
only identification for the building. No other commercial content exists in the windows or walls with
the business name. Commercial content within the murals is permitted; however, phone numbers
are prohibited unless in the window. In order to protect the murals from damage or fading, a clear
coat or protective paint should be applied. The existing neon sign never received proper permits
and currently contains prohibited content and exceeds proper dimensions. While hotels/motels are
permitted to have “Vacancy” signs, phone numbers and services provided are prohibited.
However, the applicant may apply and obtain proper permits for suitable signage. As such, staff is
recommending approval for the Design of the murals, with the following conditions:

a) Remove phone numbers on both street frontages, Oklahoma Street {(north) and
Ocean Drive (west).

b) Apply graffiti preventative and clear coat to murals/signs in order to prevent
fading/damage.

c) Remove unpermitted neon sign on the west side prior to the issuance of any
mural/sign permits.

d) Receive Certificate of Completion (C/C) for all sign/mural permits by October 1, 2011.

SITE INFORMATION

Owner/Applicant: Meital 3, LLC

Address/Location: 1915 N. Ocean Drive

Net Size of Property: 0.17 acres (7,405 sq. ft.)

Present Zoning: BRT-25-C Beach Resort Commercial District
LLand Use Designation: General Business

Existing Use of Land: Motel

ADJACENT ZONING

North: BRT-25-C Beach Resort Commercial District
South: BRT-25-C Beach Resaort Commoercial District
East: BRT-25-C Beach Resort Commaearcial District
West: BRT-25-A1A-C Beach Resort A1A Commercial District

ADJACENT LAND USE
North: General Business
South: General Business

East: General Business
West: General Business
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CONSISTENCY WITH THE COMPREHENSIVE PLAN

The murals are on a building located in a General Business Land Use area. The goal of the
Land Use Element is to “promote a distribution of land uses that will enhance and improve
residential, business, resort, and natural communities while allowing land owners to maximize
the use of their property.” Murals help to identify the building and provide maximum exposure.
It is consistent with the Comprehensive Plan, based upon the following:

Land Use Element:

Objective 4: Promote improved architectural and streetscape design standards, code
enforcement, economic development, neighborhood planning, and public information
dissemination to maintain and enhance neighborhoods, businesses, and tourist areas.

Objective 5: Encourage appropriate infill redevelopment in blighted areas throughout the City
and economic development in blighted business and tourist areas by promoting improved
architectural and streefscape design standards, code enforcement, economic development,
neighborhood planning, and public information dissemination.

The murals allow the applicant to improve the streetscape by providing a design appropriate for
the beach area. Furthermore, the property is located in a tourist area and the murals bring
attractiveness to the area, therefore, promoting economic development.

CONSISTENCY WITH THE CITY-WIDE MASTER PLAN

The property is located in Central Beach which is contains a mixture of residential uses
including single family, townhouses, duplexes, medium-high density multi-family residential and
hotels/motels. Design of the murals is appropriate for the area and surrounding neighborhood.
Identification for existing businesses increases economic stability while providing services for
the residents of the City. It is consistent with the City-Wide Master Plan, based upon the
following:

Guiding Principle: Atfract and retain businesses that will increase economic opportunities
whife enhancing the quality of life for residents.

Guiding Principle: Promote the highest and best use of land in each sector of the City without
compromising the goals of the surrounding community.

The property is located within the Beach Resort Commercial District (BRT-25-C) and is
surrounded by similar uses. Incorporation of the murals is consistent with the surrounding
properties and helps to enhance the corridor.

DESIGN

Analysis of Criteria and Findings for Design Review as stated in the City of Hollywood Zoning
and Land Development Regulations, Article 5.3(1)}6). Approval, Approval with Conditions, or
Denial will be based on the following criteria:

CRITERION 1:  Architectural and Designh components. Architecture refers to the architectural

elements of exterior building surfaces.  Architectural details should be
commensurate with the building mass. The use of traditional materials for new
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ANALYSIS:

FINDING:

CRITERION 2:

ANALYSIS:
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architectural details is recommended. Design of the building(s) shall consider
aesthetics and functionality, including the relationship of the pedestrian with the
built environment.

The Design Review Guidelines mentions the color of a building helps to
establish a mood or feeling about the property. It also reinforces both the
individuality of the building and its relationship to its block, area and City. The
property is a motel located in Central Beach on the southeast corner of
Oklahoma Street and N. Ocean Drive (A1A). The structure itself has no
architectural details and the applicant believes the murals are appropriate for
the beach area. As stated by the applicant, “They depict a beach scene
similar to Hollywood Beach; the ocean, clouds, palm trees, the sun, seagulls,
[and] the sand beach.” The property is surrounded by similar structures and
businesses and it is the applicants desire to promote themselves as an
attraction for out of town tourists as well as local residents.

As the murals and signs were hand painted, over time, they may fade. In
order to protect the design, a protective coat should be applied to prevent
damage/fading. This will help to retain the color so as to remain attractive for
tourists and local residents. As such, staff is recommending approval of the
murals with the condition a graffiti preventative and clear coat be applied to
the murals/signs in order to prevent fading/damage.

Consistent, with the imposition of staff's condition.

Compatibility. The relationship between existing architectural styles and
proposed construction, including how each building along the street relates to
the whole and the pattern created with adjacent structures and the
surrounding neighborhood. Buildings should contain architectural details that
are characteristic of the surrounding neighborhood.

The property is located in an area of older hotels and motels in Central
Beach. Furthermore, it is located in the Beach Resort Commercial District
(BRT-25-C) and is sumrounded by properties of similar size and style.
According fo the applicant, “The murals have not had any negative effects on
the surrounding properties and based on the subject matter in the murals
they help to enliven the visual appearance of the N. Ocean Drive corridor
without overtly calling attention to the subject property.”

The murals contain a beach scene and commercial content which is treated
as separate signage. The existing signage contains the business name and
phone number painted into the design of the murals. While the painted signs
are allowed, inclusion of the phone number is not. Furthermore, removal of
the phone numbers will allow the signs to fit within the required dimensions
for wall signs, as currently the sign along N. Ocean Drive (west) exceeds the
permitted size with the phone number. Additionally, the applicant installed a
neon sign on the west side which was never permitted and contains
prohibited content. As such, staff is recommending approval of the murals
with the condition the phone numbers (from both wall signs) and the
unpermitted neon sign be removed. Furthermore, in order for the applicant to
comply within a timely manner, staff is requesting the applicant receive



FINDING:

CRITERION 3:

ANALYSIS:

FINDING:

CRITERION 4:

ANALYSIS:

FINDING:

Certificate of Completion (C/C) for all sign/mural permits by October 1, 2011,
similar to that of the Stipulated Agreement with Code Enforcement.

Consistent, with the imposition of staff's condition.

Scale/Massing. Buildings shall be proportionate in scale, with a height which is
consistent with the surrounding structures. Building mass shall reflect a simple
composition of basic architectural details in relation to its length, width, height,
lot coverage, and setting of the structure in context with adjacent buildings.
Architectural details include, but are not limited to, banding, molding, and
fenestration.

The scale and massing of the structure is not affected by the proposed mural.
Height remains the same and the building remains proportionate in scale to
surrounding properties. The murals represent a beach scene which includes
palm trees, flamingos, and commercial content (motel name and phone
number). Architectural features include windows and no banding, molding, or
fenestration exists. Mural details are limited to the colors and images
represented which help fo identify the building and provide maximum exposure
which is consistent with the surrounding neighborhood.

Consistent.

Landscaping. Landscaped areas should contain a varisty of native and other
compatible plant types and forms, and be carefully integrated with existing
buildings and paved areas. Existing mature trees and other significant plants on
the site should be preserved.

The property is located in Central Beach in a commercial zoning district
where there is minimal landscaping. There are existing palm trees in a small
courtyard and hedging around the buildings. The proposed mural does not
affect existing landscaping.

Consistent.

RECOMMENDATION

Design: Approval,

with the following conditions:

a) Remove phone numbers on both street frontages, Oklahoma Street (north) and Ocean
Drive (west).

b) Apply graffiti preventative and clear coat to murals/signs in order to prevent fading/damage.

c) Remove unpermitted neon sign on the west side prior to the issuance of any mural/sign

permits.

d) Receive Certificate of Completion (C/C) for all sign/mural permits by October 1, 2011.

ATTACHMENTS

ATTACHMENT A:
ATTACHMENT B:
ATTACHMENT C:
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OFFICE OF PLANNING

2600 Hollywood Boulevard Room 315

File No. (to be filled by the Office of Planning):

GENERAL APPLICATION

Hollywood, FL 33022

Tel: (954) 921-3471
Fax: (354) 921-3347

This application must be
completed in full and
submitted with all documents
to be placed on a Board or
Committee’s agenda,

The applicant is responsible
for obtaining the appropriate
checkiist for each type of
application.

Applicant(s} or their
authorized legal agent must be
present at all Board or
Committee meetings.

Af least one sef of the
submitted plans for each
application must be signed
and sealed {i.e. Architect or
Engineay).

Documents and forms can be
accessed on the City's website
at
hitp:www.hollywoodfl.org/
comm_planning/appforms.htm

| APPLICATION TYPE (CHECK ONE):

[0 Development Review Board [ Historic Preservation Board

i Planning and Zoning Board [] Technical Advisory Committee

[] City Commission Date of Application:

Location Address: {915 N, O ceaN DR‘N E

Lot(s). 14 ¢ 15 Block(s): ___ @ aod Beach
Folio Number(s): SIL% &, I @.ﬁ- Q \ t Lﬂ (\) Fmg{T A*’J :\ ITIQM
Zoning Classification: PR - %o A Land Use Classification: Crantah] RusiNess
Existing Property Use: H o‘i’ E.| SeEtNumber of Units: 5 \'5

Is the request the result of a violation notice? (X} Yes ( ) No  If yes, attach a copy of violation.
Has this property been presented to the City before? K yes, check al that apply and provide File
Number{s} and Resolution(s):

Subdivision:

"1 Economic Roundtable ] Technical Advisory Commitiee  [] Development Review Board

[] Planning and Zoning Board [ Historic Preservation Board 1 city Commission

For Two wall muanls

Expianatlon of Request

1

Number of unitsfrooms: 5 3 Sq Ft:
Estimated Date of Completion: [\ A
If Phased, Estimated Completion of Each Phase

Value of Improvement: N ﬁ
Will Project be Phased? ( ) Yes {X)No

Name of Current Property Gwner: )

Address of Property Owner: R T\ l 3\3\] %1 L‘ P‘M‘ ﬁt & wﬁakéa ]F.{ QJ
Telephone: 3845571317 Fax: 154936403 Emai Address M@mﬂ_ho“){m %ﬁ

Name of Consultant/Representative/Tenant (circle one): 3 EN

Address: 3,433 Hg“yw@ﬂd Rlvd 33000 Telephoﬁe 1893406340
Fax: Email Address: b R1E by me.NlA\uqRﬂm:)

Date of Purchase: IIE m' 3,008 Is there\aJn option to purchase the Property‘? Yes‘( ) No (X)
If Yes, Attach Copy of thie Contract.

List Anyone Else Who Should Receive Notice of the Hearing:

Address:
Email Address:

t
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this L\ dayof Nﬂg‘

OFFICE OF PLANNING '

t

GENERAL APPLICATION

2600 Hollywood Boulevard Room 315
Hellywood, FL 33022

ICATIO F L ITH APPLICA REGUL N

The applicant/owner(s) signature certifies that he/she has been made aware of the criteria, regulations and guidelines applicable
to the request. This information can bé obtained in Room 315 of City Hall or on our website at www.hollywoodfl.org. The owner(s)
further certifies that when required.by applicable law, including but not limited to the City’s Zoning and Land Development
Regulations, they will post the site with a sign provided by the Office of Planning, The owner(s} will photograph the sign the day
of posting and submit photographs to the Office of Planning as required by applicable law. Failure to post the sign will resuit in
violation of State and Munlcipal Notification Requirements and Laws.

{I{We) certify that (i) (we) understand and will comply with the provisions and regulations of the City's Zoning and Land Development
Regulations, Design Guidelines, Design Guidelines for Historic Properties and City's Comprehensive Plan as they apply to this project. {l){We)
further certify that the above statements and drawings made on any paper or plans submitied herewith are true to the best of (my)our)

knowledge. (I}(We) understand that the apglisatiog and afttgch n;nents become part of the official public records of the City and are not retumable.
Signature of Current Owner: _¢AMVEY . JALE At~ Date: <=
PRINT NAME: [T n o B iseNMANN ) Date:

| el O S/
Signature of Consultant/Representative; - P = Wk Date: = 5] ’

Al Ve, H 7

PRINT NAME. 4] & B BAEN A «j Date:
Signature of Tenant: Date:
PRINT NAME: _ Date:_

| am the current owner of the described real property and that | am aware of the nature and effect the reqguest for

(project description)_ DF?!-SQN- R—E“if;\“s_ ! fgg B MUR El 5 to my property, which is hereby made by me or |
am hereby authorizing (name of the representative) CI‘ OB && 1EN . to be my legal

representative before the [ (Board ancfor-Gomimittets) relative to all matters concerning

this application. ' . ; M
Sworn to and subscribed before me ‘ ' i ! T~

SIGNATURE OF CURRENT OWNER

ATy boce €ineqmana
Notary Public State of Florida PRINT NAME

Personally known to me; OR\:L QL.

My Commission Expires: ) -B- “‘\ (Check One)

i

SN, CHRISTINA MATHEWS

# w; Gomniission # DD 999617
%}%@5 Expres June 8, 2014
VARG Bondad The Troy Faln ekance B00-385-7019
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Department of Commuuity Development and. Code Com hance
2600.Hollywood Blvd: * RO, Box 229045 » Hollywood, Flarida 33022 9045 _
Phone (954) 921-3061 Fax (954) 921-3318 » www.hollywoodf.org

NOTICE OF VIOLATION \
7 Date: /02 / DJCQ /?\O
District___ | Case # /0~ 850 Time: 2 < ol & K

Tor Owner/ {/)f{)/)é’f\}[? M C,fﬁ/"

'Add-ress_. f’lﬁ 5 /f/ z?m//z | Bf‘we

Nature of Violation: 200'\4"\1& SZYJVM\(EM‘CQS oC  Pad {\5“(\% “f\& C()l() .
e xtegior surtams of Bw\&m&s aod S )a““\uré” i Z%;e .
Commumi h)\f’l(cwe\ommjr Hfma Wesh i“EQ.fa £, M”&W P\e QWM tr\)

Vi u«_\% ok ja\r\g‘z Exderior \c\)&m VAt iU pew  colors, e@mm\
and_pessiele ol T eoig0 0 plain view et o A,
City Code)Ord_'in'ance z’ L DZ \

Rec mendedActlon )’({’} 4 )8 f «é 7[5{ éf‘} e@f?“!tf zﬁféﬁpl// .cf%’// f?dff}ﬁff /’Zﬁf“ ﬁ/;!%“”
M?J[ &’/' \/ﬁﬁf aniors "ff’c”m /1 3/,“ o /@/AJWWJ bf-"’ ’W) Ma?/ /ﬁ)f'“‘[/fe%w

For pew lest sl Exterig fm*rfm or _Resove
A /’?ﬁ’w [)(/af/ar ,PaMVLI//?*mm/ ; m\um wa) o omu\ mm@yJﬁon
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CRITERIA STATEMENT

1915 N. OCEAN DRIVE

The applicant is seeking a variance for two mural/signs at 1915 N. Ocean Drive.

In December of 2010 the applicant hired a mural painter Colin Aimsworth from
Texas to paint two murals on a portion of the building located on the subject
property. Neither Mr. Aimsworth or the applicant knew that the murals required
Design Review Board review. The murals took three weeks to paint and when the
work neared completion the applicant was cited for violation of zoning standards
for painting and color of exterior surfaces in a Community Redevelopment Area
and painting an unapproved mural.

In April of 2011 the applicant met with the staff of the Department of Planning and
Development Services in an attempt to determine what could be done to keep the
mural and signage that was part of the mural.

The staff determined that the combination of the mural and commercial
information constituted a sign because it attracted attention fo the place of
business located at 1915 N, Ocean Drive. In general murals in the City of
Hollywood are not allowed to have commercial content in them. The words
Hollywood Beach Hotels and the phone number constitute the commercial
content.

The mural on the north side of the structure (Oklahoma Street) is approximately
340 square feet. The commercial content is 17.17 square feet. (Measurement
provided by applicant.) The mural on the west side of the structure (N. Ocean
Drive) is approximately 475 square feet square feet. The commercial content is
28.92 square feet (Measurement provided by applicant). This commercial content
of on both murals meets the 30 square feet of signage allowed by the Hollywood
Zoning and Development Regulations.

Murals are allowed in the City of Hollywood. Murals under 200 square feet are
reviewed by staff while murals over 200 square feet are reviewed by the Design
Review Board. In this case the applicant has had two murals painted on the
subject property that have within them the commercial elements that are
discouraged as part of murals in the City of Hollywood.



CRITERIA STATEMENT
SIGN VARIANCE

1915 N. OCEAN DRIVE
PAGE TWO

The applicant believes that the mural/signs are appropriate for the Beach area.
They depict a beach scene similar to Hollywood Beach: the ocean, clouds, palm
trees, the sun, seagulls the sand beach. The only questionable element is the
placement of flamingos and swans in the images. Taken by themselves the
murals have acceptable content, compliment the Beach area and are non
commercial in content.

The painting requirements were established to promote a design continuity in
residential redevelopment areas. Ocean Drive however is more of a commercial
corridor in which businesses try to create frontages that will attract customers to
their properties. This makes the mural/signs appropriate for the area.

The mural/signs maintain the basic intent of the Zoning and Development
Regulations. The murals have not had any negative effects on the surrounding
properties and based on the subject matter in the murals they help to enliven the
visual appearance of the N. Ocean Drive corridor without overtly calling attention
to the subject property.

The subject property is located in an area of older hotels and motels in the
Central Beach area. The mural/signs are compatible with the surrounding uses
and display the main attraction for staying in the area; The Beach and The
Ocean.

The Hollywood Comprehensive Plan has within its goals the redevelopment of
the Central Beach area and the promotion of the Central Beach Area as an
attraction for out of town tourists as well as local residents. While many new
developments have been approved on the Beach, the older hotels and motels
have been seeking methods to promote themselves to the tourists and locals that
come to the area seeking lodging. The mural/signs do this. People driving thru
the area see the mural/signs, slow down turn into Oklahoma Street and make
inguiries regarding availability of rooms. If not satisfied they will often drive thru

- the area inquiring at different hotels to find lodging that meets their needs and



CRITERIA STATEMENT
SIGN VARIANCE

1915 N. OCEAN DRIVE
PAGE THREE

finances. The mural/signs indirectly inform the public that there are alternatives to
the newer large hotels that are spread along Hollywood Beach. In addition the
mural/signs promote Hollywood Beach itself by providing the passerby with an
image of the beach area that is a little over a block a way to the east.

Neither the applicant or the mural painter were aware of the need to have the
murals reviewed before they were painted. Nor were they aware that commercial
content could not be included in the murals. The applicant believes that the
mural/signs are attractive and benefit not only their hotels but also the other
hotels in the area. There is no overriding economic benefit that can be tied to the
mural/sighs because even if the mural/signs attract potential customers the hotel
on the site must compete with other hotels and motels in the area in terms of
amenities and price.

SUMMARY

It is difficult to look at the images painted on the building at 1915 N. Ocean Drive
as simply a sign. They are murals that have a small amount of square footage
dedicated to commercial content.

The images should be reviewed as murals with commercial content. Without the
commercial content the murals are acceptable. The subject of the mural is
acceptable, the colors that are used realistically depict the subject and the overall
effect is pleasing to the eye both of pedestrians and drivers and passengers in
automobiles. The applicant believes the mural benefits the area, improves the
appearance of their property and has no negative effects on surrounding
properties.

The square footage of the commercial content is less than 10 percent of the total
square footage of each of the murals, The content is simple and direct providing
the name of the establishment and a phone number. Finally the square footage
of commercial content is less than the total square footage allowed by the sign
regulations.

The applicant requests that the Development Review Board approve the variance
request and aliow the mural/sign to remain on the subject property.



Commercial Signage Measurements
1915 N Ocean Drive

The dimensions provided in this report were produced by the staff at Elite lllustrations using a sign design
program named Flexsign Pro. The program works off a known sign measurement in each of the pictures of
the signage. For the Oklahoma Street side the dimension was the door opening width of 42 inches. Ocean
Drive side of the structure it was the middle window opening of 52 inches.

OKLAHOMA STREET (NORTH SiDE)

TEXT - Hollywood Beach

Height of FH — 24 inches, Left side

Height of H -17 inches, Right side

Length of Arc of Hollywood Beach (Top) — 107 inches

Length of Arc of Hollywood Beach (Bottom) -89 Inches

Calculations to find Area — Height X Length

Height = 24” + 17" = 41" divided by 2 = 20.5 °

Length = 107" + 89" = 196" divided by 2 = 98"

Area of words Hollywood Beach = 98" X 20.5" = 2009 square inches or 13.95 square feet

TEXT - Hotels

Height of H — 18 inches, Left side

Height of 5 -14 inches, Right side

Length of Arc of Hotels (Top) — 51 inches

Length of Arc of Hotels (Bottom) - 43 Inches

Calculations to find Area — Height X Length

Height = 18" + 14" = 32” divided by 2 = 16"

Length = 51" + 43" = 94" divided by 2 = 47"

Area of words Hotels = 47" X 16" = 752 square inches or 5.22 square feet

TEXT - {954)

Height of Numbers = 6.5"
Length of Numbers = 22"

Calculations to find Area ~ Height X Length
6.5" X 22" = 143 square inches or .99 square feet
TEXT - 923-8020

Height of Numbers = 7.5
Length of Numbers = 38.75"

Calculations to find Area — Height X Length

7.5" X 38.75" = 290.6 square inches or 2,02 square feet

TOTAL SIGN AREA = 13.85 SQ. FT + 5.22 SQ. FT + .92 8Q. FT. +2.02 8Q. FT =22.18 SQ. FT

8



N OCEAN DRIVE (WEST SIDE)

TEXT - Hollywood Beach

Height of H — 24 inches, Left side

Height of H -17 inches, Right side

Length of Arc of Hollywoed Beach (Top) — 136 inches

Length of Arc of Hollywood Beach (Bottom) - 99 Inches

Calculations to find Area — Height X Length

Height = 24" + 17" = 41" divided by 2 = 20.5 "

Length = 136" + 99" = 235" divided by 2 = 117.5”

Area of words Hollywood Beach = 117.5" X 20.5" = 2408.75 Square inches or 16.72 square feet
TEXT - Hotels

Height of H — 18 inches, Left side

Height of S -16.5 inches, Right side

Length of Arc of Hotels (Top) — 58.5 inches

Length of Arc of Hotels {Bottom) - 53 Inches

Calculations to find Area — Height X Length

Height = 18" + 16.5" = 34.5" divided by 2 = 17.25"

Length = 58.5" + 53" = 111.5” divided by 2 = 55.75"

Area of words Hotels = 55.75" X 17.25" = 961.88 square inches or 6.67 square feet
TEXT - (954)

Height of Numbers = 10.5"
Length of Numbers = 26.5"

Calculations to find Area — Height X Length
10.5" X 26.5" = 278.25 square inches or 1.93 sguare feet
TEXT - 923-8020

Height of Numbers = 14"
Length of Numbers = 52.75"

Calculations to find Area — Height X Length

7.5" X 38.75" = 738.5 square inches or 5.12 square feet

TOTAL SIGN AREA = 16.72 SQ. FT + 6.67 SQ. FT + 1.93 SQ. FT. +5.12 SQ. FT = 30.44 Q. FT
PREPARED BY AND CERTIFIED BY

N

CHRISTOPHER CUTRO, AICP
JUNE 22, 2011
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Land Use and Zoning Map




IO polold  LIGHG B0  SAPG IR0 NGISSIPUSEIN SIOVH B 515

oszra [

m,woﬁmmmhzmsnuoﬁ@,maw
NV ONINNY'Td |




ATTACHMENT C

Correspondence

IS




Do U T ﬂ@f i -

T arr a sl sl hr wi citractsy n?
T M@M&ﬂ%«/wz W@%
m@ it 195 N Caenn L, 7‘*/@/%@&@ Fla. 23019,
%@, c,{i Al 0&7%@ W/ﬂef y vy (ﬂ?W
WD M btarh /w L /éw C?W@é (/%»%ﬁ/},
oﬁa@f/m ole. )

A T Dthinde e conplill e s

a ;ﬂé% //%z/ 7 /’(7%:;/; M@%iii %
u/% ’f/zaf J/L 0%7”4% L /</

- f%m/ k7/ w//,&
,4/ 7 MW}A 4 &Kéﬁé@/ wﬁ

- f. /Mf%éﬁj@%@ ﬂ"/f/j /ﬁmﬂj /%M/L //e
(Mﬁ Ll IO W/Z/Mﬁ ~7 4 ”Q’{/”aﬁt .
M % %ﬁ A /&44@ fr’% S /%g f /‘/&é
Ve wilel” Liae cal. co it W, 54 o et

AL ﬁWﬁfﬂ“/é MW 'Pi N

Rf‘

¢ P/
veo dbrqg  (hchi,
'Q" s "t

( Ma /{7 /,zzgwa% @’@‘/%é & @(
/ "f“"“%ﬁ“”“};aizv () v é/gf ()M’ Pondars Thal
olf “13 2 Gosmnih (o 506
Yo - &1 ~ 24/ r
16




Q
June 28, 2011 /l\

~~—-CLEVELAND HOUSE

100 Steps from the Ocean, 12 Steps to a New Way of Life

Zoning Committee Hollywood Beach
To whom this may concern;

My name is Alan Rubin; [ am the owner operator of the Cleveland House, located at 320
Cleveland Street. We have a very good working relationship with the Hollywood Beach
Hotels and Especially with Marc Eisenmann. Marc and his team have always been very
good neighbors to us and an asset for Hollywood Beach. Marc has done a remarkable job
in the renovation of the main office on Ocean Drive and Oklahoma Street. The Gift Shop
store is a big plus for the neighborhood and the Mural on their main office is not only
beautiful and inviting, but it also blends in with the motif of our neighborhood. As far as
we are concerned, The Mural greatly enhances Oc¢ean Drive and clearly, makes our
neighborhdod one of the nicest in South Florida.

Alan Rubin
General Manager
Cleveland House

320 Cleveland Street/Hollywood Beach, FL 33019
(888) 80-SOBER | (954) 925-3553 | Fax: (954) 922-0500
Visit our website @ www.clevelandhouse.org
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RRASKA STREET
"HOLLYWOUD, FL 33019

954 873-8771

T beaui‘iful mural on the property iacated at1915 North Gcean Brwe We wbuid like to express our
i opinion as long time property owners and residenis of Ho!lywoad Beach we certamiy believe that

Mar¢ Euseumann and Mollywood Beach Hotels have :mpms.fed the properties they purchased a few years
ago and we have had positwe feedback regarding his hotels, the manner in which he Operatf:'s them and
treats his Buests. :

The mural on the wall facing A1A was well recelved by the guests we heard from and they feel it is a
definite enhancement with a “tropical” feel befitting Hollywood Beach. We certainly feel the same way!

Sincerely,

Denise & Galles Grer}iar




Posada Suites June 22, 2011
2901 N. Ocean Dr.
Hollywood, FL 33019
(954)922-8690

Dear Zoning Committee,

I am the manager of the Posada Suites. We have a very good relationship with Marc Eisenmann and
the Hollywood Beach Hotels. They have been available for guidance and are clearly fixtures on the
Beach. The Mural on their main office is not only beautiful and inviting, but it also blends in with the
motif of the neighborhood. As far as we’re concerned the mural greatly enhances Ocean Drive, and
clearly brings more business to the neighborhood.

Sincerely,

(4 AAAA—~
Delip Wakaskar
Manager
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June 27, 2011

To Whom It May Concern,

T'am David Morse owner of Southwinds Inn on Hollywood Beach,

This letter is to state my support for the mural painted on Hollywood Beach Hotels
located on the corner of Ocean Dr, and Oklahoma St.

The mural has a lively beach theme which is most appropriate. It adds color and vitality
to your drive along A1A and to those accessing the beach via Oklahoma St,

- Marc Eisenman is a friend and has strived to improve all his properties on the beach even
during these most difficult economic times.

Please seriously consider permitting the future existence of the mural so it can be enjoyed
by all.




“CLOSE TO EVERYTHING — YET AWAY FROM IT ALL"

Oblohoms Alasimonts .

Telephone:
“Hollywood-By-The-Sea"’ 954-922-7318

330 OKLAHOMA STREET HOLLYWOOD, FL 33019
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Ruvel Apartments June 28, 2011
320 McKinley street
Hollywood, FL 33019
(954)559-6552

To whom it may concern,

I am the Angel Cordero, the owner of Ruvel Apartments. Since Marc Eisenmann came to the
beach, he completely turned over the Hollywood beach Hotels, made lots of improvements to the
business, fixed all the buildings and rooms inside. I1e also cleaned up the Hollywood Beach
Hotels from unwelcome and drug addict guests.

The Mural he painted in front of his office adds a great value to our neighborhood and makes it
much prettier than the neighborhood was before. It also flows with the “beach” atmosphere
nearby. I strongly support the idea of keeping the Mural, since it is one of the most beautiful on
our beach and helps our neighborhood and businesses to become more pleasant to the guests.

Moreover it adds character to our neighborhood, and it became a signature. Before we used to

have ugly uniform colors all around, and now the Mural shines our places. Please do not make
him to repaint the building and deprive us from enjoying great artwork of our neighborhood.

Y
Sincerely, ( /%

Owner
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Reservation: (954) 805-6320
Fax: (954) 458-7702

e PARADISE MOTEL.
and efficienties
1807 N. Surf Road
JHollywood. .FL 33019
{954) 925-2600

wwew,beachparadisemotel.com
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Martone Apartments
1815 North Ocean Drive
Hollywood Beach, F1. 33019

06/28/2011
To whom it may concern,

T am very disappointed to find out that the city of Hollywood has asked Hollywood Beach Hotels to
remove the beautiful Mural from the side of their main office building.

As a resident of the beach and a manager of the business, I think that the splendid painting is an
improvement and an asset to our neighborhood, and this would also be the goal of the city. I would like
to add my name to the support group of the Mural.

Sincerely,

Elizabeth Herston

-
Manager. / U:BW‘ k‘)g‘\v\:“ \f\ \ O _.3""%:;)\\ UV,



To Whom it may concern:

| have resided at 341 Oklahoma St. since June 2009 and love
to live on Hollywood Beach.

| first arrived from Cooper City after settling a divorce | was
greeted by a gentleman by the name of Marc Eisenmann who
informed me he was the owner of the Hollywood Beach Hotels
situated directly across the street from me

Mr. Eisenmann told me if there was anything | needed to let
him know will found to be quite hospitable as i was not a guest of his!
After settling in, | came to know the neighborhood well, but to my
surprise | was greeted by drugs and prostitution. (not exactly what |
was after) Since moving in and witnessing Mr. Eisenmann renovate
the neighboring hotels and being the major catalyst in removing the
"Riff Raff " from the community, | can only commend him on hs
efforts to "rehabilitate the neighborhood”, that | have since come to
love. He has also added a beautiful mural on the side of the main
office of his hotels, which in my opinion is a huge improvement to our
community. | just love to sit on my patio and look at it. It is truly
beautiful.
In closin Mr. Eisenmann has been a great asset to the community,
and as a resident, | can only hope there are more people of his
character in our future.

Being in the hotel business myself, it is a great comfort to see
Marc's passj r the industry and the community.

Sincerely
‘Steven LUtk
Food and beverage director Hilton Miami

054-324-5655



To whom it may concern: Thursday, May 12,2011

Let me express my compliments to the Hollywood Beach hotel management staff and affiliates for their
outstanding service and contribution to the Hollywood beach community with an impressive beach
landmark which has become a beacon of cleanliness to the local community . Mark , Luke and affiliates
of The Hollywood beach Hotels, have excelled in their efforts to clean out the drug element from their
Hotels and attract a wholesome, family oriented clientele , alongside with a sizeable investment,

towards renovations. One of the beautifying elements involved the hotel Mural , and its unique design,
which is tactful and elegant. The improved facilities and impeccable staff service have made me proud to
be part of this local community as both a neighbor and friend.

Sincerely,
s A
Sean N Milan

1908 N. Ocean Drive#l
Hollywood , F1, 33019



Dear Boz_n‘d, June 22 2011
My name is Joey Poliseno and I reside at 320 Cleveland street, right around the corner from The main

office of the Hollywood Beach Hotels. I feel the mural on their building is beautiful and definitely helps
make the neighborhood. Please let them keep it.

Sincerely, _

Joseph Poliseno

PS: They are also great neighbors!






